[image: ][image: ]

CLASS 7
	TOPIC
	[bookmark: _Hlk139377977]Media effects and media literacy 

	LEARNING CONTENT - DETAILED CHARACTERISTICS
	This class discusses the media effect/s media create in consumers. They are discussed as all the processes resulting from consumers’ interaction with the media that affect them directly or indirectly. 
The class focuses on the types of media effects such as: 
· cognitive effect;
· verification effect;
· evaluation effect;
· emotional effect; 
· psychological effect;
· behavioral effect.  
Understanding the different types of media effect is discussed as part of becoming media literate.

	KEY WORDS
	Media effects; media literacy 

	SUGGESTED TOOLS
	Power-point presentation
Videos and readings that can serve as examples for discussion
Discussion

	TIPS / METHODOLOGICAL REMARKS
(if applicable)
	The “flipped classroom” method is used. Students are assigned readings and videos to watch and then a class discussion is carried out. All steps are detailed in the description 

	IMPLEMENTATION OF THE CLASSES 

	
STEP 1
	The students are assigned to read the power-point presentation and think of possible questions to discuss.

	
	STEP 2
	The students are assigned to find examples illustrating the different types of effect the media create. 
See Work Card 1 and Work Card 2.

	
	STEP 3
	Discussion: the students come to class and discuss the different types of media effects. They ask questions based on their getting acquainted with the presentation of the lecturer.

	
	STEP 4
	The lecturer clarifies the different points of view and makes students critically assess the different types media effects and their connection to media literacy.

	
	STEP 5
	Learners discuss the different examples they have found illustrating he effects the media generate in consumers. 


 


ADDITIONAL MATERIAL - WORK CARD 1
WORK CARD 1 – MEDIA EFFECTS AND MEDIA LITERACY
Task 1: Choose one of the media effects listed below and think of examples of its possible consequences as they are listed. Try to find examples of all the four possible consequences. 
MEDIA EFFECTS		    MEDIA EFFECTS’ CONSEQUENCES
Cognitive			     Acceptance
Verification		     	     Triggering
Evaluation			     Changing	
Emotional			     Intensifying
Psychological
Behavioral 
[bookmark: _GoBack]Task 2. Compare your answers to James Potter’s understanding of media effects as represented in the following table from the book Media Effects (SAGE Publications Inc., 2012).
[image: https://stpltrsrcscmnprdwus001.blob.core.windows.net/rsrcs/sk/images/media-effects/10.4135_9781544308500-fig3-1.jpg]

ADDITIONAL MATERIAL - WORK CARD 2
WORK CARD 2 – MEDIA EFFECTS AND MEDIA LITERACY
Task 1. Look at the levels of learning within the cognitive domain as defined by Bloom and think about the possible connection between this domain and the media effects and consequences. How do they relate to the way media literacy has been defined? 

[image: blooms-taxonomy-1k4snjn]

Task 2. Find suitable examples to illustrate your understanding of these issues. 


[image: A close-up of several logos

Description automatically generated]Sofia University “St.Kliment Ohridski”	
15 Tzar Osvoboditel blvd	
1504 Sofia, Bulgaria
e-mail: mmtocheva@uni-sofia.bg
https://www.uni-sofia.bg 

image1.jpeg
Type of Effect | Acquiring Triggering Altering Reinforcing
Cognitive Memorize Recall hange Slrenglhen skills
message information memory iction of a pattem
element tructure H |nforce connectiol
Belief Accept belief | Recall belief Change belief Strengthen generalization
Attitudes Accept Recall attitude | Change attitude | Strengthen evaluation
attitude onstruction of a new
titude
Affects earn Recall emotion | Change Slrenglhen emotional
nal connecti
information sensitivity
Physiology Mood change | Reinforce Automatic Reinforce reactions
mood response
Behavior earn Recall of Behavioral Reinforce habits
behaviors behavior chan,

nge
Imltanon of

Performance of novel
behavior





image2.jpeg
@G | Putingintormatintogetherinan

Innovative way.

Makingjudgements based onaset
of guideiines.

Breaking the conceptinto parts and
understand how each partis related
toone another.

Use the knowledge gainedin new
ways.

UNDERSTANDING Makingsense of whatyou have

learnt,

Recalling relevant knowledge from

REMEMBERING. fongterm memory





image3.png
rocodlle

s-disciplin y
AcC d emic Offe





image4.tiff
Co-funded by
the European Union




image5.tiff
ST, WIAUTAS R N

VY 2
g' MAGNUS
5§ UNIVERSITY Univesat d Al

% NeMXX T Universidad de Alicante

UNIVERSITY OF SILESIA
INKATOWICE




