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COURSE SCENARIO 
Media Literacy in the Digital Age
PART 1. COURSE DESCRIPTION
	SUBJECT/TOPIC
	Media Literacy in the Digital Age


	MODE (online, face-to-face, blended)
	The course can be delivered in all forms, as the content is flexible and allows attendance, online and blended form of interaction.

	LEVEL (master, bachelor)
	Bachelor and master

	PREREQUISITES (courses to be taken before, if applicable)
	No prior knowledge required

	SUMMARY / ANNOTATION OF THE CONTENT
	The course aims at acquainting students from different subject areas and levels of study with the contemporary vies on media literacy. The importance of developing media literacy on all levels of education has become one of the key issues of education nowadays.  According to EU guiding directives: “Media Literacy should become the NINTH key competence for life-long learning along with the development of competences for communication in mother tongue, communication in foreign language, mathematical competence, digital competence, social competence, civic competence, entrepreneurship competence and cultural understanding competence” (EC 325/70 BG Official Journal of the European Union19.12.2008). Despite all that, there is little real understanding what media literacy is about and how it can be turned into one of the key competences of the generation of today. That is why the course presents both some of the basic concepts associated with media literacy as well as some hands-on experience of how media literacy shapes the world in which we live and how it can become an integral part of education.

	THE AIMS OF THE COURSE


	The aims of the course are:
-to give students a broad overview of the contemporary theories about what media literacy is;
- to provide in-depth understanding of the major aspects of developing media literacy today
- to enhance student’s understanding of the ways in which media literacy can be turned into one of the major tools for coping with life
- to pr0vide practical experience of how media literacy can be both a strong weapon for developing critical thinking and communicative and intercultural competence as well as a dividing line for promoting inequalities and social fragmentation in the digital age
- to build soft skills that students will need in their professional and personal life 

	LEARNING OUTCOMES



	After completion of the course the students 
will have knowledge about the way in which media literacy has developed and about its essence
will have the skills not only to use digital media but also to evaluate and understand how they function in our society
will have the competences to participate fully in the digital world and be critical of the ways in which media function today

	STUDY AND ASSESSMENT METHODS
	Students are assessed on the basis of their continuous participation in the course and the assignments that are given. They have to prepare a final project for the end of the course that they have to present in front of the other students. 
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